
About the Northeaster
Readership: 48,000 (and growing) in Northeast  
Minneapolis, St. Anthony, and Columbia Heights. 
Based on 32,000 printed, over 77% readership,  
1.9 readers per copy. Carried house-to-house  
(the only paper in the area with total market  
coverage). 

Income: 40% have a household income over 
$100,000, 22% $75-$99K, and 21% $50-$75K. 
59.1% of readers frequently purchase from ads in the 
Northeaster, in particular, 78% of readers intend to 
buy dining & entertainment in the next year. 
� *2024 audit by Circulation Verification Council. 

When people look to learn about the 
Northeast Minneapolis Arts District 
via the Arts Insights page in the 
Northeaster, your organization will 
be associated with keeping the  
District vibrant. These 12-month 
print advertising commitments at 
any level include:

•	A full-color print ad (size varies-
see details at left) positioned 
within the Arts Insights  
page/section

•	Ongoing recognition as spon-
sor in “News from the District,” 
an online newsletter with nearly 
700 dedicated subscribers.

•	A portion of the ad revenue 
directly supports the Northeast 
Minneapolis Arts District’s web-
site, meeting venue rentals, etc. 

Ads can be changed at any time. Northeaster 
will lay out the graphics at no extra charge.

Commitment is for 12 editions but can be spread 
over up to 24 months (does not have to be monthly). 
Payment collected as ads run. Six-time rates also 
available, inquire. 

Take advantage of these opportunities to  
build your brand while supporting where  
The Arts are at Work.

Be insightful and support Arts Insights and the  
Northeast Minneapolis Arts District!

LIMITED SPACE - RESERVE TODAY!
Vince Brown 612-788-9003

MyNortheaster.com

NEWSPAPER

by Jacob Dommer
Graffiti walks a fine line between vandalism and art. When embraced as a legitimate art form, it has the power to beautify public spaces, em-power youth and spark meaningful conversations. The positive impacts of graffiti culture were on full display Saturday, July 27, at the fourth annu-al Gondola Project, where artists and graffiti students reimagined active train cars as mobile canvases of cre-ativity and community spirit.This year’s Gondola Project, host-ed by Sprayfinger, returned with the support of Alliance Recycling Group, Loop Colors and Red Bull for a two-day graffiti jam that turned four work-ing freight trains into rolling works of art. These “gondola” cars, volun-teered by Alliance Recycling Group, were covered in full-car murals before embarking on a transnational com-mute, transporting 80 tons of steel bound for recycling at mills across the country.

From the northern plains of Min-nesota to the rolling hills of Kansas and the rugged terrain of Texas, these gondolas will share their art with ev-eryone they encounter for years to come.
“A lot of our customers work at the steel mill, loading and unloading 

these cars, and they really appreci-ate having these great works of art,” said Thomas Rogers, vice president of marketing at Alliance Recycling. “When you see a work of art like that go by, it puts a smile on your face,” he added.
These gondola cars, many of which have endured decades of exposure to the elements, are often unsight-ly—rusty, dirty and covered in graffiti tags. Yet, within the graffiti commu-nity, there exists a mutual respect. “Once they’re painted, nobody touch-es them. They stay these beautiful works of art,” Rogers explained.“Graffiti is technically anything that involves defacing someone’s prop-erty,” explained Cybin, a local artist and mentor at Sprayfinger. “But here, we’re showing that you don’t always have to do illegal stuff with spray paint.” 

Minneapolis’ annual Gondola Proj-ect offers a sanctioned space for art-ists to paint trains in broad daylight. 

Though initially met with hesitation within the graffiti community, the event has rapidly gained acceptance, thanks in no small part to the pioneer-ing efforts of Peyton Scott Russell, Minneapolis’s oldest active graffiti art-ist and founder of Sprayfinger.The community event echoes the tagline of the current Keith Haring ex-hibit at the Walker Art Center, “Art is for Everybody,” highlighting graffiti’s evolution from an act of defiance to a celebrated form of cultural expressionThe Gondola Project represents a watershed moment in public art as the first legal, live paint jam on op-erational freight trains in the United States. This event honors graffiti cul-ture while fostering art education and meaningful community connections.Young participants, many of whom have advanced through Sprayfin-ger’s educational graffiti camps, work alongside seasoned artists from across the country, exploring the art of graffiti in a supportive environment. 

“This gives us a place to explore graf-fiti as an art form without risking our lives,” shared one student.The graffiti camps are a corner-stone of Sprayfinger’s mission to provide art education to Twin Cities youth. “These kids are part of the ad-vanced camp,” Cybin said. “We teach them how to use a spray paint can in an artistic way, and to further their ar-tistic horizons. We try to steer them away from vandalism, but it’s inevita-ble some will be drawn to graffiti. So we provide a safe place to practice this kind of art so they don’t have to go out under bridges or trains.”By providing a sanctioned space for artists to express themselves and students to learn, the Gondola Project not only challenges the negative stig-ma surrounding graffiti but also opens up fresh opportunities for collabora-tion between artists, local businesses and youth.
As these painted gondolas traverse the nation, they carry with them the 

creativity and generosity of the Min-neapolis graffiti community, serving as a reminder that the most powerful art is that which is shared with all.

Community graffiti jam creates art on wheels

Gondola graffiti art by iconic visual artist Black Daze. Peyton Scott 
Russell, founder of Sprayfinger and curator of the Gondola Project, 
leaves his mark. Playful twist on the popular animated series Bluey 
by local artists, Biafra, Inc. and WUNDR, “CBS.” Underwater mural by 
Minneapolis-based artist, Rock ‘‘CYFI’’ Martinez.  (Jacob Dommer)

compiled by Lisa RoyThe Minnesota State Fair Fine Arts show received 2,821 entries across eight different categories; only 333 made the final cut into the show. More than 40 artists affiliated with the Northeast Minneapolis Arts Dis-trict or NEMAA had their works dis-played at the Fine Arts Building, with many of those winning awards.Several of this year’s judges have ties to the Northeast Minneapolis Arts District as well: Suyao Tian, Terrence Payne, Gwen Partin, Susan Feigen-baum and Tia Keobounpheng. 

In the Oil/Acrylic/Mixed Media cat-egory, district artist Leslie Barlow won the Minnesota Museum of Amer-ican Art and the Weisman Art Mu-seum Award for “At Home (stressed or happy, I just be laying out).” Jo Garrison won third for “Vintage 60’s Dress (Grandma)” and Emily Quan-dahl won honorable mention for  “coruscate.”
Other artists from Northeast Min-neapolis who were selected for this category include: Katherine Boyce, Stephen Capiz, Joseph Gallup, Nicholas Harper, Suzanne Howe, 

Brian Jensen, Brendan Kramp, Greg Lecker, Dyan Padgett, Chris-topher Palbicki, Mark Peterson, Kimberly Tschida Petters, Al Porter, Alison Price, Ashtyn Sibinski, Su-zanne Skon, Linda Snouffer, Mary Catherine Solberg, Patrizia Vignola and Russ White. 
Sculpture category artists include: Kyle Fokken and Cam Zebrun. In the Watercolor/Goache/Casein/Tempera category: Jill Kittock won second place for “Elegant Enigmas”  
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NE Arts District artists  make a fine showing at Fair

arts arts INSIGHTSINSIGHTSA page about The Arts at Work in the Northeast Minneapolis Arts District (AD), by the AD in collaboration  

A page about The Arts at Work in the Northeast Minneapolis Arts District (AD), by the AD in collaboration  
with the Northeaster. with the Northeaster. More at https://NortheastMinneapolisArtsDistrict.org/.

More at https://NortheastMinneapolisArtsDistrict.org/.Thank you to the advertisers who support publication of this page. Info: 612-788-9003

Thank you to the advertisers who support publication of this page. Info: 612-788-9003

CALIFORNIA BUILDING2205 California St. NE  
californiabuilding.com  @californiabuilding  

 681 17th Ave NE  @casketarts.comOpen Second Saturdays 

SEPT 27& 28Friday 5-9pm
Saturday 12-8pm

2024 OPEN CASKETFall Open Studios

FRI, SAT, SUN • NOV 8 -10 

COME PLAY WITH CLAY THIS SUMMER!
Take a class at the

Visit our retail store in St. Anthony Village
Open 7 days a week! 

Browse our curatedcollection of teas and teaware at all
price points. 

teasource.com

Michael Rainville is a proud supporter of The Northeaster.

Paid for by Rainville Volunteer Committee, Aileen Johnson TreasurerPrepared and paid for by Rainville Volunteer Committee, rainvilleward3.org

Small Business • Real EstateWills & Estates
612-293-9308davismeansbusiness.com

Featuring:Kitten Kam Rescue fundraiserYellow Brick Comedy

Mac & Windows | Cloud Cybersecurity
www.tbdmn.com letstalk@tbdmn.com | 612.504.2500

EMPOWERING BUSINESSES WITH TECHNOLOGY

Strategy • Security • Support
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302 13th Ave NE
Tues - Thur: 4-9:30

Fri: 4-10:30
Sat: Noon-10:30
Sun: Noon-9:30

Online orders for pickup. 
theanchorfishandchips.com

The Arts at Work SM

You’ve seen it,  

admired it. Here’s 

how to participate 

in Arts Insights!

ACTUAL AD SIZE

1 column
1.833" W x 4.375” H

(11p x 26p3)

For all ads: 
•	600 dpi PDFs with  
all fonts and  
images embedded, 
or

•	Northeaster can  
produce the ads at  
no extra charge.  
Provide instruc-
tions and graphic 
elements. 

The Marshall: $3,420/year.
12 ads this size @ $285:

ACTUAL AD SIZE

1 column
1.833" W x 2.875” H

(11p x 17p3)

The University: $2,400/year. 
12 ads this size @ $200:

ACTUAL AD SIZE

1 column
1.833" W x 1.375” H

(11p x 8p3)

The Washington: $1,380/year.
12 ads this size @ $115: 


