
About the Northeaster
Readership: 45,800 (and growing) in Northeast  
Minneapolis, St. Anthony, and Columbia Heights. 
Based on 31,500 printed, 81% readership,  
1.8 readers per copy. Carried house-to-house  
(the only paper in the area with total market  
coverage). 
Income: 37% have a household income over 
$100,000, 18% $75-$99K, and 26% $50-$75K. 
59.4% of readers frequently purchase from ads in the 
Northeaster, in particular, 79% of readers intend to 
buy dining & entertainment in the next year. 

*2022 audit by Circulation Verification Council. 

When people look to learn about the 
Northeast Minneapolis Arts District 
via the Arts Insights page in the 
Northeaster, your organization will 
be associated with keeping the  
District vibrant. These 12-month 
print advertising commitments at 
any level include:

• A full-color print ad (size varies-
see details at left) positioned 
within the Arts Insights  
page/section

• Ongoing recognition as spon-
sor in “News from the District,” 
an online newsletter with nearly 
700 dedicated subscribers.

• A portion of the ad revenue 
directly supports the Northeast 
Minneapolis Arts District’s web-
site, meeting venue rentals, etc. 

Ads can be changed at any time. Northeaster 
will lay out the graphics at no extra charge.

Commitment is for 12 editions but can be spread 
over up to 24 months (does not have to be monthly). 
Payment collected as ads run. Six-time rates also 
available, inquire. 

Take advantage of these opportunities to  
build your brand while supporting where  
The Arts are at Work.
Be insightful and support Arts Insights and the  
Northeast Minneapolis Arts District!

LIMITED SPACE - RESERVE TODAY!
Margo Ashmore 612-867-4874 (cell)

MyNortheaster.com
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SPONSORS
1 The Anchor Fish & Chips
2 California Building
3 Casket Arts Buildings
4 Clay Squared to Infinity

5 Hook & Ladder Apartments
6 Siwek Lumber & Millwork
7 Sip Coffee Bar and 
 Straightline Dance Fitness
8 Solar Arts

A page about artists and The Arts at Work by the Northeast
Minneapolis Arts District in collaboration with the Northeaster.

2536 Marshall St. NE 
NE Minneapolis 612-781-3333

siweklumber.com

Moving from a Sunday to a Tues-
day, and into the Ritz Theater, the 
next Pecha Kucha asks the ques-
tion “Are Galleries Dead,” and an-
swers it with “Not in Northeast!” 
Several gallery directors have been 
invited to present 20 slides in 20 

seconds each on how they formed, 
who they represent and how they 
survive. Discussion following, led by 
art collector Herman Milligan, will 
help inform the Northeast Minneap-
olis Arts District leadership and the 
public on what is needed to sustain 
a thriving gallery culture. 

At one time, for example, 13th 
Avenue was home to several gallery 
venues. In the last 20 years, many 
have cycled out, and others have 
started up in the Northeast Minne-
apolis area. The definition of “gal-
lery” may be constantly changing to 
meet consumer preferences.

Bring your questions to the Ritz 
Tuesday, July 23, 6 p.m. or watch 
for further details closer to the event 
date at hatch-arts.org/pechakucha. 
The free event, with refreshments, 
will conclude by 8 p.m. Donations 
($5 recommended) are appreciated 
to offset venue expenses and the 
Pecha Kucha license. 

The Pecha Kuchas are a project 
of the Northeast Minneapolis Arts 
District’s Hatch committee, which is 
exploring the need for an arts center 
or online clearinghouse.  

It’s been almost a decade since the American Craft 
Council relocated from New York City to the iconic  
former Grain Belt Brewery building in 2010. They’re a 
big deal, printing a thick, beautiful magazine for mem-
bers, operating several juried craft show/sale events all 
over the country, and maintaining a library of slides and 
early works here that artists can browse for inspiration. 

They heard we had an arts district, and they came. 
It wasn’t quite that simple, but the presence of a for-
mal district [see map above for boundaries] has been 
helpful in concentrating serious arts tenants and artist- 
serving organizations in the buildings. 

Recently, the MPLS Photo Center relocated from an 
industrial area of North Minneapolis, to the building at 
1828 Jefferson St. NE. They are renting from a filmmak-
ing couple, a wonderful and, we hope, enduring, fit. 

The NE SCULPTURE Gallery Factory (reported on in 
May) holds promise as well. 

While just a few blocks out of the Arts District, the 
well-known Circa Gallery took over what was Public 
Functionary’s space at 1125 Buchanan St. NE, the 
fourth location for Circa in their 30 years showing fine 
art. (Grand opening July 20, according to www.circa 
gallery.org, and accepting submissions through June 
28 for a juried exhibition, NORTH//EAST.)

Public Functionary, while considering what to do next 
for space, is now teaming with Leslie Barlow’s Studio 
400 Collective at the Northrup King Building which fea-
tures artists of color, and of indigenous backgrounds.  

Even Theater Latté Da was well established else-
where before choosing to take over the Ritz on 13th. 

The density of arts and artists in and near the North-
east Minneapolis Arts District is starting to attract more 
talent and opportunities for art businesses to strive for 
success. We look forward to seeing how they participate 
in the Northeast arts culture and add their style to the mix. 

July 23 Pecha Kucha asks “Are  
Galleries Dead?” (Not in Northeast)

Arts District attracts thriving arts organizations

Vision Awardees 
gave inspiring 

speeches

302 13th Ave NE
(612) 676-1300

Open 
Tue-Th  4 - 10pm

Fri  4 - 11pm
Sat*  10am - 11pm
Sun*  10am - 10pm

Closed Mondays

*Breakfast only Sat & Sun
from 10am - Noon

Representatives of Northeast Minneapolis Arts Association,   
Art to Change the World, and the Northeast Minneapolis Arts 
District were invited by the Northeaster to join the parade June 
18. Above: Greg Foley, Joe Haid and Julie Burkhart-Haid,  
Margo Ashmore, Barbara Bridges, Layl McDill, Sebastian Haid, 
Karen Kraco, Bettina Dehnhard, and Dean Trisko. 
At right, Trisko practiced careening as the Art-A-Whirl tornado, 
and later Paul Ostrow joined and whipped up the crowd to cheer 
him on. (Photos by Mark Peterson) Jennifer Young and Lynn 
Olson, representing the two couples who received the Arts Vi-
sion Awards (below), rode in the parade as Arts Ambassadors.

John Kremer and Jennifer Young posed with Min-
neapolis First Ward Council Member Kevin Reich 
and emcee Mike Rainville, Sr. at the Arts Vision 
Awards June 4. At right, Frank Stone and Lynn  
Olson accepted their awards, given by the North-
east Minneapolis Arts District board of directors. 
All of the speakers encouraged the audience to work 
together to preserve and strengthen the Arts District, 
Northeast and all of our assets. Theater Latté Da 
hosted the festivities at the Ritz, where actor/singer 
Rodolfo Nieto welcomed the group with an account of 
his introduction to and fondness for Northeast where 
he and his wife now live.    
Below right, Dougie Padilla gave a tribute to  
former First Ward Council Member Walt Dziedzic.
(Photos by Damian Kussian, who also assembled a 
video of the Central Avenue parade - not specific 
to the arts https://vimeo.com/343536228)

claysquared.com 612-781-6409

It’s House Number Season!

Be Proud of Your Body
www.straightlinedancefitness.com

DANCE
BARRE

IN THE KEG HOUSE OF THE GRAIN BELT COMPLEX
34  13TH AVENUE NORTHEAST

SIPCOFFEEBAR.COM

SUPER 
FOODTHIES!

Celebrating Northeast!

The Arts at WorkSM

You’ve seen it,  

admired it. Here’s 

how to participate 

in Arts Insights!

ACTUAL AD SIZE

1 column
1.833" W x 4.375” H

(11p x 26p3)

For all ads: 
• 600 dpi PDFs with  
all fonts and  
images embedded, 
or

• Northeaster can  
produce the ads at  
no extra charge.  
Provide instruc-
tions and graphic 
elements. 

The Marshall: $3,000/year.
12 ads this size @ $250:

ACTUAL AD SIZE

1 column
1.833" W x 2.875” H

(11p x 17p3)

The University: $2,100/year. 
12 ads this size @ $175:

ACTUAL AD SIZE

1 column
1.833" W x 1.375” H

(11p x 8p3)

Washington: $1,200/year.
12 ads this size @ $100: 


